
Futures
A no-nonsense newsletter for estate planners and financial advisors from The Dayton Foundation

Fall 2002
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The word advisor is a tag –
a label or identifier –
describing accountants,
attorneys, financial plan-

ners, insurance agents, investment
professionals, trust officers and oth-
ers like you who inform and give
counsel to clients.

Tags are powerful words, because
they are familiar, make us feel
comfortable and help us connect.
Whenever we communicate about
particular people, organizations or
other entities, we can pull out just
the right tag so others can compre-
hend immediately who or what we
are talking about.

So how should you “tag” The
Dayton Foundation?

The answer is clear: as an advisor,
but of a different type.

The Foundation doesn’t give
legal or tax advice, but we do provide
information to financial advisors and
others about our area of expertise,
which is charitable gifting and the
Miami Valley nonprofit community.

 A Value-Added Extension
of Your Services

Businesses are more effective when
they find creative ways to add value

to the products
and services they
sell to their cli-
ents – without
making the cost
of adding that
value exorbitant
and thus pro-
hibitive. That is
where The Day-
ton Foundation
comes in. We
can help you add
value by becom-
ing an extension
of the services
you provide to
your clients.

How?

• If you are meeting with a client
who is planning for the future
and expresses charitable intent,
call The Dayton Foundation and
let us review with you the ben-
efits of different gift vehicles,
such as a Donor-Advised Fund.

• If one of your clients admits he
or she has a shoebox full of can-
celed checks to various nonprofit
organizations that must be tallied
during tax preparation time, call
The Dayton Foundation and let
us review with you or introduce
your client directly to the benefits
of our Charitable Checking
Account Service. It will greatly
simplify record keeping and
administration of charitable gifts
and create potential tax and tax-
timing benefits as well.

• If a client is concerned about
Uncle Sam taking half of his or
her estate at the time of death,
call The Dayton Foundation and
let us help reduce the tax liabil-
ity and produce a financial wind-
fall for his or her favorite church,
school or community nonprofit
organization.

As an advisor, The Dayton Foun-
dation is in business to improve the
community through charitable giv-
ing and help you and your clients
achieve your goals, both charitable
and financial. There are so many
opportunities. For example:

• Establish a scholarship in the
name of a loved one to benefit his
or her high school or university.

• Set up an endowed fund to ben-
efit a local arts organization and
help perpetuate that organization’s
mission for years to come.

• Send financially disadvantaged
children to summer camp by
setting up the “Mr. and Mrs. John
Q. Client Kids-at-Camp Fund.”

Everyone Wins

Many estate planners and financial
advisors have told us that they
struggle with how to provide appro-
priate information and advice nec-
essary to help clients find the best
gifting vehicles and make the most
of their charitable gifts. This is
because charitable giving is a highly
specialized area of training, which
often is not taught during one’s
educational years. Here is where
The Dayton Foundation can help.

To bring more value to your
business, The Dayton Foundation
recently enhanced its Development
staff by adding two respected attor-
neys with extensive experience in
estate planning and probate.
Through the efforts and talents of
our Development staff – a growing
resource of in-depth knowledge in
all areas of charitable giving – we
can provide the expertise necessary
to help you accomplish your clients’
charitable wishes. Partnering with
The Dayton Foundation is a win for
all parties. Here’s how.

The advisor wins:

• You receive expert advice – at no
cost – from staff at The Dayton
Foundation.

• You continue to stay in the loop
with your client relationship and
attendant fees. If you meet the
investment criteria of The Day-
ton Foundation, you also may
continue to manage your clients’
assets.

Clients win:

• Clients receive expert charitable
advice – at no cost.

• Clients leave legacies to the com-
munity, organizations or causes
they care deeply about.

• Clients can see a positive impact
on their estate by making a

Many estate
planners and
financial
advisors think
of The
Dayton
Foundation
as being a
value-added
extension of
their services.

Continued...

JOSEPH B. BALDASARE



President: Michael M. Parks. ❧ Governing Board: Robert S. Neff, chair, Judy D. McCormick, vice chair, Thomas G. Breitenbach, Douglas L. Hawthorne, Franz J. Hoge, Charles A. Jones, Paula J. MacIlwaine,
Laura B.Pannier, Caryl D. Philips, Fred C. Setzer, Jr., Estus Smith, John N. Taylor, Jr., Fred E. Weber, Betsy B. Whitney. ❧ Financial Managers: Adams Financial Group; American Express Financial Advisors, Inc.;
Bank One Ohio Trust Company, NA; Baird Investments, Bartlett & Co.; Behnken and Associates, Inc.; Buckingham Financial Group; C.H. Dean and Associates; Dover Partners; A.G. Edwards & Sons, Inc.; Fifth Third
Bank; Financial Counseling Incorporated; First Alliance Asset Management/Round Hill Securities, Inc.; Gradison-McDonald; The Huntington; Ingalls & Snyder; Investment Management and Research; James
Investment Research, Inc.; Key Trust Company of Ohio, NA; K H B Corporation, Inc./Bear Stearns & Co., Inc.; Lehman Brothers, Inc.; Liberty Savings Bank, FSB; Linsco/Private Ledger Financial Services; McDonald
Investments, Inc.; Mead, Adam & Co., Inc.; Merrill Lynch and Company; Michael J. Monaghan & Associates; Morgan Stanley Dean Witter; National City Bank; Oxford Financial Advisors Corp., PNC Bank, Ohio,
NA; UBS PaineWebber, Inc.; Parker Carlson & Johnson; Prudential Preferred Financial Services; Prudential Securities; Sagemark Consulting, Inc.; Salomon Smith Barney; Spears, Grisanti & Brown, LLC; US Bank;
Wachovia Securities; Westminster Financial Securities, A.T. Whitehead.

charitable gift and paying lower
estate taxes.

The community wins:

• The community receives addi-
tional dollars that benefit area
not-for-profit organizations
and support important efforts
throughout the Miami Valley.

The Dayton Foundation wins:

• The Foundation continues to
serve the community by meeting
the needs of donors, advisors
and charitable organizations
throughout the Miami Valley.

Conclusion

The Dayton Foundation has many
ways we can help you provide more
value to your clients, using the
Foundation’s long-established chari-
table giving expertise. We appreciate
that so many of you utilize the re-
sources of The Dayton Foundation
as a trusted advisor and a value-
added extension of your services.
Call us whenever we can help. ❧
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A scenario similar to the following is happening regularly at
The Dayton Foundation.

The Case of Robert Thomas
Let’s say that Robert Thomas, a 50-year-old middle manager at a local com-
pany, wants to fulfill his pledges to a local charity and to the university in
Michigan where he attended school. Robert also wants to make additional
charitable donations that he has not yet determined. To make the gifts, he’d
like to sell some of his securities soon and take his charitable gift deduction
in this tax year.

By using The Dayton Foundation’s Charitable Checking Account Service,
Robert is able to accomplish everything he wants to, and more. Here’s how it
works.

Without the Foundation’s Charitable Checking Account Service:
$5,000 – Current value of Robert’s stock
$2,000 – Cost basis of Robert’s stock
20 percent  – Capital gains tax assessed
$4,400 – After-tax value of Robert’s stock

With the Foundation’s Charitable Checking Account Service:
$5,000 – Current value of Robert’s stock
$2,000 – Cost basis of Robert’s stock
$0 – Capital gains tax assessed. By donating his stock directly to the

Charitable Checking Account Service, Robert avoids the capital
gains tax.

$5,000 – Value of Robert’s securities for supporting his favorite charities
$1,400 – Amount of the charitable gift deduction for Robert, who is in

the 28 percent tax bracket

Other Advantages of the Charitable Checking Account Service:

• Robert can take his charitable gift deduction in 2002, when he needs it
most, and disburse gifts to the charities he wants to support, whenever
he wishes – even years from now if he chooses.

• The only charitable receipt Robert needs when preparing his 2002 tax
return is the acknowledgment letter from the Charitable Checking
Account Service. Under tax law, the donor is responsible for obtaining a
receipt from each charity receiving a gift of $250 or more from him. The
Service lets him fulfill this requirement through the acknowledgment of
his Charitable Checking Account donation. Thus, Robert does not have
the burden of obtaining separate receipts from the individual charities
that ultimately receive his gifts.

• The Charitable Checking Account Service assesses no start-up,
checkwriting or administrative fees and has no minimum or maximum
payout. Likewise there is no minimum or maximum size for a
Charitable Checking Account.

• A Charitable Checking Account can be established for Robert within
minutes. The Dayton Foundation is happy to work through the client’s
advisor or directly with the donor to establish a Charitable Checking
Account.

In conclusion, the Charitable Checking Account Service – which works
very much like its name implies – is a timely use of The Dayton Foundation,
especially as we near the end of the tax year.

Note: Solutions differ from case to
case. Information and illustrations do
not constitute professional financial or
tax advice.

The Development Department of The
Dayton Foundation is ready to provide
the support and assistance that you
require. Staff members include Devel-
opment Vice President Joe Baldasare,
who has more than 20 years of non-
profit organization management expe-
rience, as well as Senior Development
Officers Jan Clark, Esquire; Wayne
“Bud” Marks, retired CPA; and Beth
Schaeffer, Esquire.

2100 Kettering Tower
Dayton, Ohio 45423-1395
Phone: (937) 222-0410
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IS THE INFORMATION ON THIS
LABEL CORRECT? IF NOT, PLEASE
CALL (937) 222-0410.
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